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General Instructions:

1. Candidate must write his/her Roll Number on the first page of the Question Paper.

2. Please check the Question Paper to verify that the total pages and total number of questions contained in the
Question Paper are the same as those printed on the top of the first page. Also check to see that the questions are
in sequential order.

3. Making any identification mark in the Answer-Book or writing Roll Number anywhere other than the specified
places will lead to disqualification of the candidate.

4. Write your Question Paper code No. 68 / ESS /1-A on the Answer-Book.

5. (@)  The Question Paper is in English/Hindi medium only. However, if you wish, you can answer in any one

of the languages listed below :
English, Hindi, Urdu, Punjabi, Bengali, Tamil, Malayalam, Kannada, Telugu, Marathi, Oriya, Gujarati,
Konkani, Manipuri, Assamese, Nepali, Kashmiri, Sanskrit and Sindhi.
You are required to indicate the language you have chosen to answer in the box provided in the
Answer-Book.

(b)  If youchoose to write the answer in the language other than Hindi and English, the responsibility for any
errors/ mistakes in understanding the question will be yours only.

6. In case of any doubt or confusion in the question paper, the English Version will prevail.
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This question paper consists of 43 questions in all.

All questions are compulsory.

Marks are given against each question.

For Optional Module, Option A or B are given in all sections.

Section - A consists of Q. No. 1 to 16 - Multiple Choice type questions (MCQs) carrying

1 mark each. Select and write the most appropriate option out of the four options given

in each of these questions. An internal choice has been provided in some of these

questions. You have to attempt only one of the given choices in such questions.

Section - B consists of Q. No. 17 to 28 - Objective type questions carrying 02 marks

each (with 2 sub-parts of 1 mark each). Attempt these questions as per the instructions

given for each of the questions 17 to 28.

Section - C Consists of :

(@) Q. No. 29 to 35 - Very short Answer type questions carrying 02 marks each to be
answered in the range of 30 to 50 words. Q. No. 34 and 35 - consists of Optional
Module A and Optional Module B questions.

(b) Q. No. 36 to 41 - Short Answer type questions carrying 03 marks each to be
answered in the range of 50 to 80 words.

() Q. No. 42 and 43 - Long Answer type questions carrying 04 marks each to be
answered in the range of 80 to 120 words. Q. No. 43 - consists of Optional Module
A and Optional Module B questions.
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(2)

Answers of all questions are to be given in the Answer-Book given to you.
9t TE1 o I STURI & T I GRaem 1 & fog |
15 minutes time has been allotted to read this question paper. The question paper will be

distributed at 02.15 p.m. From 02.15 p.m. to 02.30 p.m., the students will read the question
paper only and will not write any answer on the answer-book during this period.
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SECTION - A/ @Us - A

What does channel signify in communication ?

(A) Medium or means (B) Receiver
(C) Text (D) Effect
AR B < o 1ef 72
(A) HIETH A1 HEA (B) fer
(C) T (D) w9E
was the first talkie film in Indian cinema.
(A) Kaliya Mardan (B) Raja Harishchandra
(C) Alam Ara (D) Kisan Kanya
AR FHmT 1 eed serdt fhed off |
(A) HIfern 7EA (B) TSI &fiw=n
(C) 3™ 3T (D) forEm %=1

In 1975, India used Satellites for telecasting television programmes which was known as

(A) SITE (B) DTH (©) ATS (D) All of the above
T 1975 § WRA A STATISH HishHI o THRO o folg Heamse &1 s foha, & Ed
H H ST S o |

(A) WaEAET (B TAT (€ Tdw (D) ST w4t

A news value should contain :

(A) Objectivity (B) Clarity (C) Timeliness (D) All the above
AR 4od (WH) 98 wikel 1 =T

(A) e (B) ¥ge=dl (C) HHIAZA (D) IWId qeff
Another name for AIR is .

(A) Akashwani (B) Prasar Bharti

(C) National Bharti (D) None of the above

T 37 IR 1 g 18 T

(A)  STRIETOT (B) THR WRdl

(C) A Wt (D) 398 9§ ®E T8
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Radio Mirchi, Radio Mango are considered as .
(A) Public Broadcasting Channels (B) Private Broadcasting

(€) Community Radio (D) All of the above
fea firett, Yzt #i =i HAT STl 1

(A) TSR JERI <= e (B) Tt yEmRw

(C) HrHaTfeR e (D) Ul |t

Why is radio deemed as passive media ?

(A) Radio is aural medium

(B) People do multiple chores while listening to radio
(C) It doesn’t engage viewing

(D) All of the above

et w1 g Hifean sl AT e @ 2

(A) e go mem ¥

B) fedl @1 gd Y HE M W 2|

(

(C) I= @A H ¥fa Tl s |

(D) SUUE |t

Advertisement is a form of promotion of goods, ideas or services.

(A) Paid (B) Non-paid

(C) Target (D) None of the above

IERILE aegal, foemi a1 Yensii & TER & TS w9

(A) ST T (B) TR yTaH

(C) afe (D) =T q Fre T

What writing jingles is to copywriter, similarly designing is to visualizer.
(A) Slogans (B) Marketing (C) Media planning (D) Graphics
S ™ HIARER & fore fSmey forem €, o€t &m fagstemssr & fag fesme e 7
(A) TIH (B) fagum (C) tfem fEsH (D) wftRe

The three progressive levels of communication in public relations are :
(A) Awareness, Acceptance and Action

(B) Awareness, Attention and Leave

(C) Attract, Engage and Feedback

(D) None of the above

SETE B HOR ok o9 wfaeia 'R e

(A) STEHRAT, WiHd R FRAE

(B) SINT&Ed], & 3R BT
(C) STHRUA A, Ferd A AR Ffafshar <1
(D) &8 & i T
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11. Which of the following organisations is responsible for all media publicity and campaign in 1
Central Government ?

(A) PIB (B) DAVP

(©) AIR (D) None of the above
frefafed & 9 -9 916 g IR § gt difea v=r o e & fau R &2
(A) T oTE S (B) Srweltdt

(O TeE W (D) = & % T

12. NFDC uses as mass media form for government PR. 1
(A) Films (B) Print (C) Television (D) Radio
T T S H W SHETeh o foTy SHEER e & w9 4 1 ST LT ¢ |
(A) | (B) Tfie (C) <cifasH (D) et

13. Setting up public libraries and sponsoring public events are tools of : 1
(A) Media Relations (B) Employee Relations
(C©) Community Relations (D) All of the above

qTefSifTeh JEARTCTl shi TATOHAT TR HTesif-Teh hTishHi ohl ST LT F ITHIT |
(A) ifea Hay (B) HHERI Hay
(C) W HeiY (D) Wi qt foehe

14. Which one of the following is an example of New Media Platforms ? 1
(A) E-Libraries (B) Websites (C) Blogs (D) All of the above
frfafaa # 9 SiA-91 7u fifea <iehid &1 3SR & ?

(A) I-JREE (B) dTaHTEe (C) =AM (D) WK Hel

15. Which of the characteristics given below define features published in the magazine section 1
of a newspaper ?

(A) They are Detailed and In-debt ~ (B) They are short and crisp
(C) They are short and simple (D) All of the above

I < T formansT # | - TR THER 95 o iRt STIHM H YRR WieR i gRHTa
HIA T ?

(A) 3 fagga i ot €1 (B) AR IR T Tl

(C) IBIR IR WAL (D) e @ft

Optional Module - A / Jehfcueh STt - A
(Traditional Media) / ( URUfeh ATEH )

16. Which one of the following is not a traditional media form ? 1
(A) Tamasha (B) Jatra (€) Animation Film (D) Puppetry
frfafed # § #F-W T TRaie Hifen 9 12 82
(A) THRm (B) S (C) THAHIE fhed

[ Contd...
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Optional module - B / Jehfcueh HiSTet - B
(Photojournalism) / ( WISt TehTEr )

16. Which of the following type of photojournalism involves the documentation of an area’s
landscape, people, cultures, customs and history ?
(A) Travel photojournalism (B) Spot news photojournalism
(C©) Glamour photojournalism (D) War photojournalism
frfafed ® ¥ e TR &t Wel TR | et & & afigea, «r, eniad, dfa-Ramsi o)
3T 1 RISl M © ?
(A) TS YSSRIRAT (B) I =IST TSehINT
(C) ToIHX TRIRT (D) R FeeRIal
SECTION - B/ @Us - B
17. A reporter should write with clarity, and to make a news worthy. 1x2
(A) Objectivity and accuracy (B) Emojis and symbols
(C) Politeness and biasness (D) None of the above
AR ! T e a9 & foe RAcy sl o, 3iR % e fera
e |
(A) aEfTar iR Afewdr (B) SHISH 3R etk
(C) faman &R veram (D) TTH ¥ HE Tl
18. and are sources through which reporter gathers news. 1x2
(A) Police station and hospitals (B) Books and magazines
(C) Films and serials (D) None of the above
3R , 9 i € {9 O1eam ¥ RO 99ER T R ©
(A) g =M SR ST (B) Tk 3iR ufreRtd
(C) frew iR gnmETfes (D) TH § FIE &
19. Radio documentaries are based on and events. 1x2
(A) True and real (B) Entertainment and fictional
(C) Action and sound (D) None of the above
e s 3R TS W A Bt B
(A) TA AR IrfoR (B) THARSH 3R HIeq(Teh
(C) Toman &R ety (D) T8 | HE T
20. Which of the following are science and nature related channels ? 1x2
(A) National Geographic and Discovery
(B) Zee TV and Star Plus
(©) MTV and Channel V
(D) All of the above
frefafea 9 #-9 fogm R yefa 9 Fefud ==a § 2
(A) RS SRR dAR fewmad
(B) S =S iR VR @™
(C) T AR =TTV
(D) Ul |t
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21.

22.

23.

24.
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Television _______and create _
environment pollution, etc.

_ about social issue like climate change, 1x2

(A) Inform and awareness (B) Entertain and divert
(C) Divert and distract attention (D) None of the above
elifae Sferer] g, TafeRe, YUl S | qoEl & ar H FA § AR
et 2|
(A) F= SR ST (B) TARSH HTAT AR &AM HHhMT
(C) =AM WeHMI SR THET 1 FHET (D) TH | IS &l
and are emerging trends in television transmission. 1x2
(A) IPTV and Mobile TV broadcasting
(B) Netflix and Mini TV
(C) All of the above
(D) None of the above
R efifos TR H WA T T
(A) o 0t & off iR Hema & & JERm
(B) el o frft &
(C) ST |t
(D) T 9 &E T
and are of part of pre-production stage. 1x2
(A) Idea generation and scriptwriting (B) Editing and shooting
(€) Camera and recording (D) All of the above
R H-vreaRH =R 1 few €
(A) faar g iR qeshen (B) WuRH R yfem
(C) HFU iR faifen (D) ST At
and are used by academicians for research and study purpose. 1x2
(A) Online libraries, e-learning (B) Blogs and social sites
(C) All of the above (D) None of the above
3R 1 ST frenfacl g STgEYM IR Temae & 3e9F 9 fohan s €
(A)  SAeTE agadl, $-af (B) =AM 3R HIvreT Wg<H
(C) SR |t (D) T & = T




25.

26.

26.

27.
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and are side effects of New Media for youth. 1x2

A) Information fatigue and time consuming
B) Lacks attention span, entertaining
) Trolling and cyberbullying
D) All of the above
3R Fanedt & faw 7w wifea & govmE )
(A) F= M IR THF o arelt gisha
(B) M 37afY sl FH, FANSH
(
(

) ST ST HEeR fef
D) SWI At
Optional Module - A / Jh{eash ST - A
(Traditional Media) / ( URUfeh ATeH )
Fill in the blanks :

For radio, and a is required to receive the signals. 1x2

et o R :
Yfear & fow 3R fare ot w1 & fou s T

Optional Module - B / Sehfcdeh HiSTel - B
(Photojournalism) / ( WISt Geh1Er )
Fill in the blanks :

A Photo feature is also called a . It is a story or an essay told using

et v R :

IS HIR ff el ST T T 1 ITANT Tk AR T Fer! a1 ey
2l

Optional Module - A / Jehfcueh ST - A
(Traditional Media) / ( URURe: |TET )
State whether True or False : 1x2

(A) Traditional media has a limited scope for archiving the performance.

(B) Traditional media commands an immense variety of forms and themes to suit the
communication requirement of the masses.

el /TeAd Jarsy :

(A) TRufte Hifean & u ygee S Hufed w1 6 Wi TemEe €

(B) URufe Hifedr H SHIERTl &l HOR STEvahaist o &Y fafay TR & €9 AR fom
Uty |
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28.
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29.

30.

31.
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Optional Module - B / Jehfcueh uiedd - B
(Photojournalism) / ( WISt TehTEr )

Fill in the blanks :
The main task of a is to give the viewer an image that is and speaks
for itself.
e v ‘H‘F{'II :

1 g&A H <0 I TH T BT T I A IR o9 fore W sierdt
2l

Optional Module - A / Jh{eash ST - A
(Traditional Media) / ( URUfes ATeH )
Use appropriate words from the given options in the bracket to fill in the blanks : 1x2
While using traditional media for spreading messages, one must be careful so that the
of form, style and presentation does not take place.

(mixing/ distortion/contemporary/ original)

IS H U TC faehedl § & SUIS ITSa1 hl T chich o Tl okt Ufd ShitIg |

ey Tam & foau gufie Hifear 1 ST od 999 el siaHl 9mfen difse q
Y, Feft oIk wegfa & 1 Teae T A

(fagor / foequr / FHHIAN / 7el)

Optional Module - B / Jehfcueh uiedd - B
(Photojournalism) / ( WISt GAeh1Er )

Match the following (A) with the given options (B) :
(A) (B)

(i) Composition (a) Intelligently placing subject in the picture frame
(i) Camera angle (b) Intelligently placing the camera to make picture more
effective
frem= s
(39) ()
() HASE (a) Towa =1 fo= e © fgarT 9 W&
(i) HE T (b) fsar 9, Fat =l Afeeh gl 99H o foarg F &l W@

SECTION - C/@Us - C

How can we define mass communication in the simplest way ? 2

TH SHEER Sl TIqH difsh 9 hd g o gehd & ?

Describe any two forms of mass media with examples. 2
SHYER Hey o fohgl S ®Ul o1 SeeLul "fed 9 shifeld |

Discuss the role of the Station engineer and Radio announcer in a radio station. 2
fedl WA | &g A= iR el SqHWeh st fHent I Ui Hifra |
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35.

34.

35.

36.
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List any four factors taken into account for making a radio talk show.

e arat 3 o §9F A H W@ S 91l fR=l AR SRehl sl YElag Hifse |

Define venture capitalist and give one example.

st it < TR IR 3R T seR off v

Attempt any one as per your optional module.

U Ah{cueh HISIET o STTHR fhEl Weh T JaTH i |

Optional Module - A / Jehfcuch ST - A
(Traditional Media) / ( URURe: |TET )

Write a short note on any one of the following :
(i) Demonstrations

(i) Puppetry

frefafad o 9 et T w wfera feooft fafe -
i) W

(i) HSYeil

(i) Why do we consider ‘flexibility” as one of the important factors of traditional media ?
T AU ! TRURE HIEH 61 Th He@qUl HReE T T € 2
OR / 3teran
(i) List down the situations where traditional communication takes place.

37 fearfall 1 geferg ST el TRufe §9r 2§

Optional Module - B / Jehfcueh uiedd - B
(Photojournalism) / ( WISt UAeh1Er )

Briefly discuss the process of bringing out a photofeature in a newspaper or a magazine.

fordt TUMR 93 91 UfeRt § WIEl TR YeRTTd shid ol Ufshar o1 &9 § 9ol shifsy |

(i)  Who is a Photojournalist ?
eI TR B B & 2
OR / e
(i) What is meant by wildlife photojournalism ?

TSI ISl YSIhlal § s A9 & ?

Discuss the importance of timeliness, proximity and impact in news value.

AR Jod | gagasal, fehedl 3R Y9 o He@ &l 9uid Hif |
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38.

39.

40.

41.

42.

43.
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(i) What is the difference between hard news and soft news ?
TS ST IR T =S § 1 AR T ?
OR / 3A<ar

(i) Briefly discuss any three basic facts about reporting with examples.

Rafén & ar # Tzl i gfael deall = el fed Seetd i |

Write a short note on any one of the following :
(i) Community radio
(i) Private radio station

frefafad o 9 et T w dfera feooft fafe -
() R e

o 0 o

(i) TSI SAT EIH

What is the importance of market research and media planning in agencies ?

oo Teifaet § SR STgEY iR Hifgan faem =1 31 Tee § 2

List any three purposes of Public Relations.

TG o IS qH 3eed FAlog hifIT |

List any three creative factors of new media that engage youth.

el ol 3ATeRfid i o forg =1 Hifean o fordl d1F T el 1 geiterg Hifsg |

Discuss any two positive and two negative impacts of television.

eftfas & fordl < IhRIcAs SR & ThRIcHe THTEl 1 oot Ty |

Attempt any one as per your optional module.

3 faehcd AT o ATER fohEll Tah o1 AT i |

Optional Module - A / Jhfeash ST - A
(Traditional Media) / ( URURe |TETT )

(i)  Why do we consider traditional media as the most effective tool for cross-cultural
communication ? Give example.

T URURE HIEAH ! S -Hhiaer GaR o feTT quret |iem i 4d § 7 3SR St |
OR / 3terar

(i) Write down any four advantages of traditional media that distinguish them from
electronic media. Give example.

JRUR AT % HIE TR TN JART S 3= Serareieh HIfed § ST ld ¢ | S e |




Optional Module - B / Sehfcdeh HiSTel - B
(Photojournalism) / ( Tl UHGRTIET )

43. (i) What is meant by ethics ? What can be counted as the core ethics for a photojournalist ?
fcreha 1 R 37 § ? Uk FIR-TARR & foAw o Afdekdr Fon A S © 2
OR / 3A<ar

(i) Briefly discuss the points of consideration taken into account by the photo editor for
selecting a picture in a newspaper.

HHER T3 § o &1 =99 Sid 999 hiel Heeh g1 2H § W S aret fogedi o1 9arg o o
HIfST |

-00o0-
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